
E-NEWS 

 

As many of you are aware, Jesse Salveson is no longer a full-time 
employee with Pyro Shows.  Jesse is pursuing his marine transport 
company on a full-time basis.  We wish Jesse great success in his new 
venture!   
 
Michael Ford is fulfilling Jesse’s duties.  Michael Ford, along with Steve 
Schaab, are both available to answer questions and fulfill responsibilities 
normally handled by Jesse.  You may contact them at: 
MFord@pyroshows.com; Steve@pyroshows.com  or 423-566-5729. 

 

2015 June 

At Pyro Shows, we are fortunate to be part of 
helping Americans celebrate the birth the United 
States.  4th of July fireworks are why Pyro Shows 
exists.  It was a “good idea gone right”, and it was 
an idea inspired by Independence Day fireworks. 
 
During the 4th, remember that you are the faces 
and ambassadors of Pyro Shows.  Please be 
mindful of social media and do not post 
proprietary information.  Pyro Shows’ prohibits 
any behind the scenes postings (photos or 
videos) of crew, set-ups, or product, on social 
media of any kind. Postings of “fireworks in the 
sky” photos are fine.  However, when in doubt 
about posting on social media, the good rule of 
thumb is DON’T POST IT. 
 
Thanks for your professionalism and hard work.  
Be safe and have a great show! 
 
 

-Mike Walden 

-Lansden Hill 

PROUD TO BE AN AMERICAN 

 

THE MOMENT WE’VE ALL BEEN WAITING FOR… 

This time of year never gets less exciting at Pyro Shows.  In fact, because we are staffed with talented, hard workers, it gets bigger 
and more exciting every year.  Thanks to everyone for working as a team and making our growth possible! 
 
Let’s remember that our customers are not only lucrative companies.  We have many firework shows where funds are generated 
from members of the communities going door to door for donations, having bake sales, car washes, and other fund-raising efforts 
simply to have the money to pay for their community’s 4th of July show.  The firework shows are very important to all of our 
customers.  They work hard to make them happen.  Let’s not lose sight of what goes on “behind the scenes” of our customers.   
Remember to give all of our customers the attention they deserve.  They are all important regardless of their show budget.  Please 
be sensitive to the effort they have made to have their show.  Make contact with the show sponsor.  Let them know what time you 
plan to arrive to the show site.  Let them know if there is a change in your schedule.  Let them know when you actually arrive.  You 
will set the tone for a positive experience with a great fireworks crew.  

Thanks everyone!  Good luck and be safe! 
 

 Jesse Salveson   D e p a r t u r e 
 

Jesse Salveson (L), Michael Ford (R) 
 

#TeamJesse 
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The categories are: 
 Best Group Photo 
 Neatest Show Set-Up 
 Most Creative 
 Best Safety Demonstration 

 
Cash prizes for each category: 
# 1st Place: $100 
# 2nd Place: $75 
# 3rd Place: $50 

 
We will also feature winning photos on the 
website and in marketing material.  Even 
many of the non-winning photos will be seen 
in newsletters and in training presentations. 
 
Send your photos to Alison@pyroshows.com 
to enter.  Have fun!  We look forward to 
receiving your photos!  THANK YOU! 

   It’s a  DEAL - 

Always check the match head.  
Make sure there is no damage.  

Never slide back the cover. 
Electric matches are “match heads” and are friction sensitive. 
They are easily ignited by  
sliding back the cover. 

Never leave e-match in unfired shells or cakes.  
You want to always remove the ignition source. 
   

Save time!!  Go to 
pyroshows.com on your 
computer, smart phone, or 
tablet, to complete  
and submit your:  

 Time Sheet 
 Post Show Report 
 EPQ 
 Direct Deposit Form 

 

Order your 2015 Crew 
Shirt! Email your size to 
Alison@pyroshows.com  

Many of the pyro crews did such a great job submitting crew photos for last 
year’s photo contest, that we are doing it again this year!  
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July weather is HOT!!!!  

Drink plenty of  fluids and 
find time to cool off  when 

you’re in the heat. 

 

Water Consumed:  Over 2,000 gallons 

Crew Members: 900+  

Fireworks Launched: 

More than two million  
Miles Traveled: over 
2,000. 


